
 

 

LABOUR FORCE DEMOGRAPHIC DATA  

AND ANALYSIS  

FOR THE 

 RETAIL AND WHOLESALE INDUSTRIES 

 

Retail Industry Training Organisation 

1st October 2007 

For Release 

 

 

 

 



 1 

CONTENTS  

Introduction ………………………………………………………………………………………..  

3 

Key 

Messages...............................................................................................................................

....  5 

Relevance of the Retail and Wholesale Labour Force Analysis to Investing in a 
Plan………… 8 

Analysis of the Retail & Wholesale Industry Labour Force  

♦ Overview ……………………………………………………………………………………..  

9 

♦ Change in Labour Force 1996-2006 

………………………………………………………… 10 

♦ Labour Force growth in Retail & Wholesale sub-sectors 

……………………………………12 

♦ Detailed Labour Force Change in Retail Sub-sectors 

………………………………………. 14 

♦ The Wholesale industry sector Labour Force 

………………………………………………..17 

General Labour Force Characteristics: 

♦ Gender balance in Retail & Wholesale 

………………………………………………………18 

♦ Part-Time & Full-Time status for Males & Females 

………………………………………...20 

♦ Highest Qualifications in the Retail & Wholesale Labour Force 

……………………………22 



 2 

♦ Ethnicity in Retail & Wholesale 

……………………….…………………………………….24 

♦ Hours Worked in Retail 

…………..………………………………………………………….26 

♦ Age Profile of the Retail and Wholesale Labour Force 

……………………………………..28 

Occupations in the Retail Labour Force  

♦ Occupation Groups 

………………..………………………….……………………………..32 

♦ Major Occupational Groups in Retail Industry Sectors 

……….……………………………34 

♦ Occupations in the Retail Industry 

………………………….………………………………36 

o “Top Ten” Occupations 

………………………………………………………..36 

o Retail Managers 

……………………………………………….………………..39 

o Technical Representatives, Sales Representatives and Buyers 

………………...41 

o Age Profile of Retail 

Roles……………………………………………………..44 

Occupations in the Wholesale Labour Force  

♦ Labour Force Composition 

……………………………………………………………….46 

♦ Occupation Groups ………………………………………………………………………47 

♦ Wholesale Sector Occupation Profiles ………………………………………………….. 

48 



 3 

♦ Occupations in the Wholesale Industry 

………………………………………………….49 

♦ Qualifications in the Wholesale industry 

…………………………………………….…..51 

♦ Highest Qualifications in the Retail, Wholesale and All Industry Labour Force 

…..…….52 

Section One Appendix: 

1) Wholesale  6 Digit ANZSIC96 Sub Sectors and Labour Force Size 
………………..54 

2) Distribution of Wholesale and Retail Outlets by Region 
……………………………56 

3) Notes ………………..………………………………………………………………..57 

 
 



 4 

Introduction 
 
 

This report is an analysis of the retail and wholesale labour force using the most up to date 

information from Statistics New Zealand including the Census (1996, 2001, and 2006) and 

Business Demographic Statistics (2006). 

 

The report describes important characteristics of the retail and wholesale labour force and 

identifies key dynamics that affect the skills development of the retail and wholesale labour 

force.  

 

The information in the report has contributed to the development of the ITOs investment 

plan and will further assist the ITO and its stakeholders: 

 

• In strategic decision making about the promotion, development and delivery of 

training in the retail and wholesale industries; 

• To identify trends such as: impending skills and labour shortages as well as 

changes in the characteristics and composition of the retail and wholesale 

labour force in general, and in specific sectors and populations in these 

industries. 

• To develop strategies and resources to address problems in the skills 

development of the labour force that arise as a result of the changing dynamics 

of the labour force. 

• To develop strategies to achieve the tertiary education priority outcomes of: 

o  Increasing educational success for young New Zealanders – with more 

achieving qualifications at level four and above by age 25 

o Increasing literacy, numeracy and language levels for the workforce, 

and 

o Increased the achievement of advanced trade, technical and 

professional qualifications to meet regional and national needs 

 

The report is part of a project to develop an analytic model of skills development in the 

retail and wholesale industries.  
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Key Messages 
 
A) Size and Growth in Retail & Wholesale: The retail and wholesale industry labour 
force is large, varied, growing and constantly changing. 
 
Retail Growth: The projected annual growth for the retail industry is 5%. 
 
Wholesale Growth: The projected annual growth for the wholesale industry is 3-5% 
 
Current Size & Growth in Retail & Wholesale Labour Force:  

• Retail & Wholesale  labour force 17.4% of total labour  force or  @ 346,000 

people 

• Combined labour force increased 12.3% - 2001 & 2006 (Retail 14.3%, Wholesale 

8.3%) 

 
Retail Sectors: The retail industry has three distinct sectors with different labour force 

dynamics  

• Personal & Household Good Retailing 45% (106,596) fastest growth 20% in 

10 years 

• Food Retailing 34% (81,021) 15% growth dominated by supermarkets 

• Motor Vehicle Retailing & Services: smallest 21% (50,490) lowest growth 

(8.7%) 

 
Wholesale Sectors: The wholesale industry has three distinct sectors with similar labour 

force dynamics  
• Personal & Household Goods Wholesaling 40% (43521) small growth 

• Machinery & Motor Vehicle Wholesaling 33% (35571) moderate growth (6.2%) 

• Basic Material Wholesaling 27% (28566) most growth (17.5)% 

 

B) Retail Labour Force Dynamics - Age Profile: The retail industry has a significant 

youth labour component that provides vital opportunities and challenges for the overall 

development of the skills and capabilities of the nation. 

• A high concentration of younger workers, 
especially in supermarkets, but also for a range of 

occupational categories. This provides excellent 

opportunities to ensure continuity in the supply of 

labour and progress up the career ladder (also reflects 

youth wages and ‘flexibility’). 

Age Distribution of Retail & Total Labour Force:Census 2006
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• Larger number of young workers in higher level occupations – for all types 

of management, technical and sales representatives, buyers, (and possibly 

clerical) roles. Demonstrates that young employees are taking advantage of 

opportunities. 

• Lower labour force participation rates for older workers points to potential to 

recruit wider range of older workers 

• Youth shedding - the retail industry, especially the food retailing sector, sheds a 

large proportion of its youth labour force every year. The 42,000 workers under 

the age of 20 and the 31,000 workers between 20 and 25 shrink to 20,000 

workers in the 25-29 year age group. The retail industry contributes thousands of 

young trained workers to the economy every year.   

• Choice: Blessed with  large numbers of young people entering the industry 

employers must develop strategies to encourage those capable of achieving 

higher qualifications and levels of responsibility to stay in the industry 

 

C) Retail Labour Force Dynamics - Occupations and Qualifications: The stigma of 

retail as a ‘low qualification’ industry is misleading especially as the majority of the 

youth component of the labour force are involved in secondary or tertiary education. A 

key concern is the low levels of post-school qualifications at 

managerial levels. 
• A low qualification labour force at senior management 

levels: Senior industry managers, general managers, and 

technical employees  possess low levels of post-school 

qualifications 

• Inadequate industry engagement with life – long learning -  few over the age 

of 25 are involved in further education  

• Imperative for workplace training and qualifications: Young people entering 

these occupations at the front end provide the potential for growth and 

sustainability of skills and labour supply  

D)  Wholesale Labour Force Dynamics – Age Profile: The report questions some 

existing assumptions about the makeup of the wholesale labour force, especially the 

surprising finding of low numbers of young workers and the apparent ‘late’ entry of workers 

into this industry. 

 
Age Distribution Wholesale & Total Labour Force: Census 2006 (N=1076664)
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• Almost ‘normal’ age distribution common throughout industry sectors 

• A higher percentage of 25-45 year old workers than normal indicates the  

availability of workers to fill vacancies from retirement. 

• Workers enter industry at an older age  - is this an industry requirement or a 

result of the poor visibility of the wholesale industry as career option? 

• Fewer youth workers (15-19) – indicates potential for MA’s and greater youth 

recruitment into industry 

 
E)  Wholesale Labour Force Dynamics Occupations and Qualifications:  There is 

a larger proportion of the wholesale industry labour force in more highly skilled 

occupations than in the retail industry. Workers in this industry also tend to be more highly 

qualified than their retail counterparts. 

 
• A ‘high skill’ industry: Approximately 50% of the 

wholesale labour force is employed in Occupation 
Groups 1-3, with a further 27% employed in Groups 4 

and 5. 

• A highly qualified industry - The wholesale labour force has more higher level 

qualifications and fewer lower level qualifications than the retail industry. 35%  of the 

wholesale labour force have qualifications at level 4 and above 

•    Low levels of post school qualifications:  58% of the wholesale labour force have 

no post school qualifications 

 
F) Ethnicity:  Increasing levels of participation for Mäori, PI, Asian & other ethnic 

groups in retail & wholesale industries, especially among young people. 

 
G) Provision:  
• There is a very limited availability of retail, wholesale and distribution education and 

training programmes in the polytechnic and private training provider sectors. 

• At the same time there appears to be a considerable retail training provision through 

private training providers outside the national qualifications framework. 

 
 
 
 
 
 
 

Main Wholesale Occupational Groups: Census 2006
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Relevance of the Retail and Wholesale Labour Force Analysis to Investing in a Plan 

 

1)  Increasing Educational Success for Young New Zealanders at level 4 and above: 
• The labour force analysis demonstrates that many young people entering the retail 

industry are taking advantage of the opportunities to quickly move into responsible 

roles at managerial, technical and clerical levels. These young employees require 

training resources, support and qualifications at level 4 and above to assist them to 

progress through to these roles and to overcome the barriers to individual and 

organisational capability that exist when over 60% of the labour force at this level have 

no post-school qualifications. 

• The lower numbers of young people coming into the wholesale labour force at entry 

level requires the promotion of the wholesale industry as an exciting career option with 

appropriate training and career pathways. This is an ideal environment for engagement 

through modern apprenticeships, especially for Maori & Pacific Island communities. 

 2) Increasing literacy, numeracy and language levels 
• The retail industry provides a unique environment for the development of vocational 

learning as a significant number of some areas of its labour force remain within the 

industry for a limited amount of time. In this period attention to increasing literacy and 

numeracy levels, along with fostering the acquisition of skills that will contribute to their 

success in the wider economy.  

• There is an increasing participation of Maori, Pacific Island, Asian and other ethnic 

groups, including new immigrants in the retail and wholesale industries and their need 

to develop skills will be addressed by the Retail ITO. 

 

3)  Increased achievement of advanced trade, technical and professional 
qualifications to meet regional and national needs 

• The labour force data analysis demonstrates an industry and nation wide deficiency of 

qualifications for the labour force in Occupational Groups 1-3. This deficiency will be 

addressed by the development of appropriate qualifications and resources at level 5 

and above, and by the provision of services for their delivery in the retail and wholesale 

industries by the Retail ITO and its stakeholders both regionally and nationally. 

• Provision – current levels of provision for these qualifications through polytechnics and 

PTEs are abysmal. 
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Analysis of the Retail & Wholesale industry Labour Force 

 
Industry 2001 % increase 2006 Propn of Labour 

Force 
Retail 208314 14.3% 238,104 12.0% 
Wholesale 99444 8.3% 107,655 5.4% 
Combined 307758 12.3% 345759 17.4% 
Total 1727271 15.0% 1,985,748  

 

 

 

 

 

 

 

 

 

 

 
Labour Force in  Each Industry: Census 2006 

Industry Number Percentage 
Retail Trade + Wholesale Trade 345759 17.4% 
Property & Business Services 253734 12.8% 
Retail Trade 238104 12.0% 
Manufacturing 226134 11.4% 
Health & Community Services 161124 8.1% 
Construction 147543 7.4% 
Education 139134 7.0% 
Agriculture  137796 6.9% 
Wholesale Trade 107655 5.4% 
Accommodation, Cafes & Restaurants 94590 4.8% 
Personal & Other Services 76086 3.8% 
Transport & Storage 75249 3.8% 
Government Administration & Defence 67098 3.4% 
Finance & Insurance 64143 3.2% 
Cultural & Recreational Services 51669 2.6% 
Communication Services 24333 1.2% 
Electricity, Gas & Water Supply 6096 0.3% 
Mining  4155 0.2% 
Not elsewhere included (NEI) 111105 5.6% 
 1985748 100.0% 

 The above table and chart illustrate the distribution of the labour force amongst industries. 
They represent approximate proportions of the people participating in each industry.   
 

Proportion of Labour Force in Each Industry: Census 2006
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Change in Labour Force  between 2001 and 2006: the Retail industry labour force has 
increased in size by 14.3% and had the 3rd largest increase behind two industries that 
have experienced significant growth -Property and Business Services, and Construction. 

 
Labour Force Increase for Each Industry 2001-2006 

 

Industry 2001 2006 
 
Change 

Agriculture  142758 137796 -3.5% 
Mining  3357 4155 23.8% 
Manufacturing 223806 226134 1.0% 
Electricity, Gas & Water Supply 5973 6096 2.1% 
Construction 103911 147543 42.0% 
Wholesale Trade 99444 107655 8.3% 
Retail Trade 208314 238104 14.3% 
Accommodation, Cafes & 
Restaurants 80355 94590 17.7% 
Transport & Storage 66498 75249 13.2% 
Communication Services 23151 24333 5.1% 
Finance & Insurance 51924 64143 23.5% 
Property & Business Services 194577 253734 30.4% 
Government Administration & 
Defence 59631 67098 12.5% 
Education 126540 139134 10.0% 
Health & Community Services 140568 161124 14.6% 
Cultural & Recreational Services 41274 51669 25.2% 
Personal & Other Services 64317 76086 18.3% 
Not elsewhere included 90846 111105 22.3% 
 1727271 1985748 15.0% 

 

Labour Force Increase for Each Industry: 2001-2006
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Growth in Retail & Wholesale Labour Force 1996 -2006 

 
Growth in Retail & Wholesale Labor Force: Census 1991, 2001 & 2006 

Year Retail % inc. Wholesale % inc. All industry % inc. 
1996 199,992  94,413  1,630,809  
2001 208,314 4.2% 99,444 5.3% 1,727,271 6.9% 
2006 238,104 14.3% 107,655 8.3% 1,985,748 15.0% 

1996-2006  16.0%  12.3%  17.9% 
 
The overall growth in the number of people in the retail industry labour force from 1996-

2006 was 16%, and 12.3% in the wholesale industry    

 
Retail Industry Sectors (Sub-Divisions). There are three main retail sectors classified as 

subdivisions in ANZSIC96   

1) G51 Food Retailing 

2) G52 Personal & Household Retailing 
3) G53 Motor Vehicle Retailing and Services  
 
Relative Size of Retail Sectors:  It is interesting to note that the Personal and 

Household Retailing sector is significantly larger than the Food Retailing sector and 

accounts for 45% of the retail labour force 

 

Size of Retail Sectors

Food Retailing 

34%

Personal & Household 

Retailing

45%

Motor Vehicle Retailing & 

Services 

21%
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Growth in Retail Industry Sectors, 1996-2006: In the past ten years the Personal & 

Household Retailing sector labour force has experienced an overall growth of 

approximately 20%. At the same time growth in Motor Vehicle Retailing and Services has 

been more restrained. Much of the growth has occurred in the last 5 years. 

 

Employment Growth in Retail Sectors 1996-2006
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Retail Sector Labour Force Growth 1996-2006 
  1996   2001   2006 96 -06 
G51 Food Retailing 68766 3.3% 71142 12.2% 81021 15.1% 
G52 Person & Household Retailing 85113 6.5% 91005 14.6% 106596 20.2% 
G53 Motor Vehicle Retailing & 
Services 46113 -0.1% 46089 8.7% 50490 8.7% 
Total 199992   208236   238107   

 
 
The extent of this growth can be highlighted by comparing the percentage growth in each 

sector. The following chart illustrates the strong growth in the Personal & Household 

Goods sector in comparison to growth in the Motor Vehicle sector. 
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Retail Sector  Employment Growth 1996-2006
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Percentage Growth in Labour Force Growth in Retail Industry Sectors 1996-2006 

  1996-2001 2001-2006 
1996 - 
2006 

G51 Food Retailing 3.3% 12.2% 15.1% 
G52 Personal &  Household Retailing 6.5% 14.6% 20.2% 
G53 Motor Vehicle Retailing & Services -0.1% 8.7% 8.7% 
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People Working in Retail Sub-Sectors 

 
The three main sectors of the retail industry are divided into sub sectors. These sub-

sectors are compared by size below.  Describing their characteristics helps to a) identify 

areas of retailing that have not featured as a potential target group for retail qualifications 

and training and b) Identify issues relevant to workforce and labour market skills 

development that may impact on the capability of individuals and enterprises. 

 

The following chart demonstrates for example: 

• That the Motor Vehicle Services sub-sector and the Specialised Food sub-sector 

are areas of retailing comparable in size with the Supermarket and Grocery sub-

sector. It is important that we do not assume that assume that they have the same 

characteristics as the Supermarket & Grocery sub sector and to realise that their 

characteristics are masked when looking at the industry as a whole 

• These are areas of minimum engagement in the uptake of retail qualifications, the 

exception being that of Repco in motor vehicle spare parts. 

 

Distribution of People Working in Retail Sub-Sectors: 2006 Census (238,107)
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This chart illustrates changes in the past 10 years in the retail sub-sector labour force. 

Several areas have shown continued growth over the period, such as the supermarket & 

grocery sector, the recreational good sector and the other personal and household good 

sector. Other areas have experience growth only in the past 5 years such as specialised 

food retailing and clothing and soft furnishing. Department stores, household repairs and 

motor vehicle retailing have been relatively static.  This information may help identify areas 

for qualification and training development. 

Employment Growth in Retail Sectors 1996-2006
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Change in Retail Industry Labour Force: Census 1996-2006 
 Retail Employment  1996 2001 2006  % Growth 
G511 Supermarket and Grocery Stores 39630 42768 46899 15.5% 

G512 Specialised Food Retailing 29136 28374 34122 14.6% 

G521 Department Stores 11562 13488 13353 13.4% 

G522 Clothing and Soft Good Retailing 15570 15534 20178 22.8% 

G523 Furniture, Houseware & Appliance Retailing 16083 16491 20844 22.8% 

G524 Recreational Good Retailing 10320 11643 12888 19.9% 

G525 Other Personal/Household Good Retailing 27873 29997 35889 22.3% 

G526 Household Equipment Repair Services 3705 3852 3444 -7.6% 

G531 Motor Vehicle Retailing 13269 12555 13461 1.4% 

G532 Motor Vehicle Services 32844 33534 37029 11.3% 

Total  199992 208236 238107 16.0% 
 
 
The following chart highlights the different rates of growth and sometimes decline in the 

size of the labour force in these sectors over the past ten years.  
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Percent Change in Retail Sector Employment: 1996-2006
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The figures for the above chart are given in the table below. The overall rate of growth 

across all industry sub-sectors was 16%. 

 
 Retail Employment 1996-

2001 

%  2001-

2006 

%  1996-

2006 

 

G511 Supermarket and Grocery Stores 39630 7.3% 42768 8.8% 46899 15.5% 
G512 Specialised Food 29136 -2.7% 28374 16.8% 34122 14.6% 
G521 Department Stores 11562 14.3% 13488 -1.0% 13353 13.4% 
G522 Clothing and Soft Good Retailing 15570 -0.2% 15534 23.0% 20178 22.8% 
G523 Furniture, Houseware/ Appliance  16083 2.5% 16491 20.9% 20844 22.8% 
G524 Recreational Good Retailing 10320 11.4% 11643 9.7% 12888 19.9% 
G525 Other Personal/Household Goods 27873 7.1% 29997 16.4% 35889 22.3% 
G526 Household Equip Repair Services 3705 3.8% 3852 -

11.8% 
3444 

-7.6% 
G531 Motor Vehicle Retailing 13269 -5.7% 12555 6.7% 13461 1.4% 
G532 Motor Vehicle Services 32844 2.1% 33534 9.4% 37029 11.3% 
Total 

 

199992 

4.0% 208236 12.5% 

23810

7 16.0% 
 

 
The Wholesale Industry Labour Force 

 

There are three Wholesale industry sectors: 

1) F45 Basic Material Wholesaling 
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2) F46 Machinery and Motor Vehicle Wholesaling 

3) F47 Personal and Household Goods Wholesaling 

Size of Labour Force in Wholesale Sectors: Census 2006 (Total = 107,664)

F45 Basic Material 

Wholesaling, 28560, 27%

F46 Machinery & Motor 

Vehicle, 35571, 33%

F47 Personal & Household 

Goods, 43521, 40%

 
 
Note:  

1) The Personal and Household Goods wholesaling sector has the largest labour 
force, as it is in the retail sector 

2) There is a strong correspondence between wholesale and retail sub-sectors; for 
example motor vehicle and food retailing and wholesaling. 

 
Wholesale Industry Labour Force Growth: Census 2001-2006: growth in the wholesale 

industry labour force has been more restrained than the retail sector in the past 5 years 

though significant growth has occurred in Basic Material Wholesaling, reflecting the 

ongoing boom in the construction industry. 
 

 Wholesale 2001 2006 % Growth 
F45 Basic Material Wholesaling 23,578   28566 17.5% 
F46 Machinery and Motor Vehicle 

Wholesaling 33,362   35568 6.2% 
F47 Personal and Household Goods 

Wholesaling 42,703   43530 1.9% 
 Total  99,441   107664 7.6% 
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Gender in the Retail and Wholesale Labour Force 
 
The ‘gender balance’ in the retail industry appears to be more even than some might 

assume. The proportion of males to females ranges between 48-54% and 52-54%, 

depending on how they are counted.  When employees only are counted the difference is 

greater, with 46% males and 54% females being employed in the retail industry. In the 

wholesale industry this difference is much greater with males making up 67% of the 

workforce and females 33%. 

 
Retail Males Females 

All “Employed” 48% 52% 
Employees only 46% 54% 

 
Males & Females in Retail & Wholesale  

 Employees Only  All Employed 
 Male Female Males Females 

Retail 46% 54% 48% 52% 
Wholesale 67% 34% 67% 33% 
All industry 50% 50% 51% 49% 

Source: Business Demographic Statistics, March 2007. Note: “All Participants” includes Working Proprietors; 
the figures demonstrate that there are more male working proprietors than female. 
 

Percentage of Males & Females in Retail, Wholesale & All Industries: March 2007
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All Males & Females in Retail & Wholesale: March 2007 
Industry Males % Females % Total 
Retail  113900 47.9% 124000 52.1% 238000 
Wholesale  75500 66.8% 37500 33.2% 113000 
All 
Industry 864100 50.8% 836400 49.2% 1700500 
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The Gender Balance in the Retail & Wholesale Industries: The proportion of males to 

females in the whole of the retail industry is quite close - 48:52 out of 100. The industry is 

not a ‘female’ industry; instead, the balance of males to females varies in each sub-sector 

as illustrated below. 

 
The 'Gender Balance' in Retail Sub-sectors 
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There is a much higher proportion of males to females in the wholesale industry and its 

sectors, on average the ration is 67:33 per hundred. 

 
Gender Balance in Wholesale Sectors: Census 2006
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Part-Time & Full-Time Status and Gender in the Retail & Wholesale Labour Force 
 
 

  Part-Time 
Full-
Time 

Retail 44.5% 55.5% 
 

  Part-Time 
Full-
Time 

Retail 44.5% 55.5% 
Wholesale 13.9% 86.1% 
All industry 29.0% 71.0% 

 
Part-Time & Full-Time Employment by Gender 

  
Part-time 
Males 

Part-time 
Females Full-time Males 

Full-time 
Females 

Retail 14.4% 30.0% 31.5% 24.0% 
Wholesale 5.4% 8.5% 61.1% 25.0% 
All industry 8.3% 20.7% 41.4% 29.6% 

 
These figures illustrate the very different characteristics of the work-force in the retail and 

wholesale industries, especially in comparison to the whole workforce. Awareness of such 

characteristics could help guide the ITO’s strategies for engagement with employers and 

employees in these industries.  

 

For example: The wholesale workforce has a very high proportion of full-time males and a 

very low proportion of part-time employees. It also has a very low proportion of part-time 

female employees 

 
Distribution of Part-Time & Full-Time Employment in Retail, Wholesale and All Industries: March 

2007
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 Gender by Part-time & Full-time Employment in Retail & Wholesale March 2007
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Highest Qualifications in Retail & Wholesale 

 
The following charts illustrate the distribution of the highest qualifications held by retail & 

wholesale employees in comparison to their distribution across all industries.  

• Retail industry employees have a higher proportion of low level qualifications and a 

lower proportion of high level qualifications than the average across all industries. 

• When qualifications at levels 1-3 are grouped together (second chart) these 

differences are more apparent. 

• The data questions the common assumption that retail employees lack 

qualifications, although it is clear that there is a need for moving employee training 

and skills to higher levels. 

• Surprisingly (perhaps) employees in the wholesale industry appear to have fewer 

low level qualifications and more high level qualifications than retail employees. 

• Unfortunately this data does not differentiate between qualifications at level 1-3 that 

are gained at school, and those that are gained at work. This will be addressed later 

in the report. 

 

Qualification Levels In Retail, Wholesale & All Industries: Census 2006
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Qualification Levels in Retail and All Industries (L1-3 inc) Census 2006
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Ethnicity in Retail & Wholesale 
 

There has been a significant increase in the proportion of Asian people working in the 

retail industry in the past 5 years; this has risen from approximately 8% of the workforce to 

12.2%. The following chart illustrates this increase 

 Ethnic Distribution 2001 - 2006 Census 
 

 Retail  Wholesale All Industry 
 2001 2006 2001 2006 2001 2006 
NZ European 80.1 74.5% 83.5 79.1% 80.1 76.2% 
Mäori 8.1 8.5% 7.5 7.9% 10.3 10.4% 
Pacific People 3.2 3.5% 4.0 4.8% 4.3 4.7% 
Asian 8.0 12.2% 4.7 7.2% 4.9 7.4% 
Other 0.6 1.3% 0.4 1.0% 0.5 1.3% 
Note: The various approaches to counting ethnic groups used by Statistics New Zealand create some difficulty in producing comparable 
figures.  
 
In the past five years there have been increases in the proportion of Mäori, Pacific Island 

and Asian ethnic groups in the retail and wholesale industry labour force. The most 

significant increase has been in the Asian and Indian ethnic groups, especially in retail.  

Much of this increase has been through Chinese participation in the specialist food 

retailing and supermarket/grocery sector labour force, and through Indian participation in a 

range or retail sectors, especially supermarket/grocery retailing and personal & household 

goods retailing. 

 

Ethnic Group Retail Wholesale 
Total Labour 
Force 

New Zealand European 63.9% 65.3% 64.0% 
Mäori 8.5% 7.9% 10.4% 
Samoan 1.6% 2.3% 2.2% 
Cook Islands Mäori 0.7% 0.9% 0.9% 
Tongan 0.5% 0.8% 0.7% 
Niuean 0.3% 0.5% 0.4% 
Tokelauan 0.1% 0.1% 0.1% 
Fijian 0.2% 0.2% 0.2% 
Other Pacific Peoples 0.1% 0.1% 0.2% 
Southeast Asian 1.4% 0.8% 1.0% 
Chinese 5.0% 3.1% 2.9% 
Indian 4.3% 2.5% 2.5% 
Other Asian 1.6% 0.8% 1.1% 
Middle Eastern 0.5% 0.2% 0.3% 
Latin American 0.1% 0.1% 0.2% 
African 0.2% 0.1% 0.2% 
Other Ethnicity 10.6% 13.8% 12.2% 
Not Elsewhere Included(4) 0.5% 0.5% 0.7% 
Total (multiple ethnicities reported) 259239 115947 2157065 
Total labour force census count 238,107 107,664 1,985,778 

Percentages vary as a result of multiple recording and base totals. 
 
 

Pacific Island Ethnic Groups in Retail 
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Retail Industry Sub-Sector Samoan 
Cook 
Islands 
Mäori 

Tongan Niuean Tokelauan Fijian 
Other 
Pacific 
Peoples 

Total  

G511 Supermarket and Grocery 
Stores 1,008 387 345 213 54 114 57 2178 
 G512 Specialised Food Retailing 645 330 204 123 33 60 51 1446 
G532 Motor Vehicle Services 549 240 150 108 12 78 27 1164 
G522 Clothing and Soft Good 
Retailing 483 180 129 81 21 48 27 969 
G521000 Department Stores 453 201 99 105 15 45 27 945 
G525 Other Personal and 
Household Good 420 150 150 87 21 63 36 927 
G523 Furniture, Houseware and 
Appliance 300 108 75 51 12 33 24 603 
G524 Recreational Good Retailing 201 78 42 39 9 21 12 402 
G531 Motor Vehicle Retailing 162 69 39 24 3 18 9 324 
G526 Household Equipment Repair 
Services 36 21 3 12 0 3 3 78 
Total Retail Trade 4,263 1,761 1,236 843 177 480 279 9039 

 
Asian Ethnic Groups in Retail  

 

Retail Industry Sub-Sector 
Southeast 
Asian Chinese Indian Other 

Asian Total  

G512 Specialised Food Retailing 1,287 5,499 1,557 1,149 9492 
G511 Supermarket and Grocery Stores 912 2,367 4,245 879 8403 
G525 Other Personal and Household Good  363 1,722 957 921 3963 
G532 Motor Vehicle Services 219 759 1,572 303 2853 
G522 Clothing and Soft Good Retailing 249 888 624 294 2055 
G523 Furniture, Houseware and Appliance  162 762 696 168 1788 
G521000 Department Stores 165 366 519 147 1197 
G524 Recreational Good Retailing 84 366 435 138 1023 
G531 Motor Vehicle Retailing 57 252 294 120 723 
G526 Household Equipment Repair Services 42 84 129 27 282 
Total Retail Trade 3,543 13,071 11,028 4,149 31791 

 
Mäori in Retail 

 
Retail Industry Sub-Sector Male Female Total 

G511 Supermarket and Grocery Stores 1,584 3,591 5,175 
G512 Specialised Food Retailing 1,227 2,469 3,696 
G532 Motor Vehicle Services 2,343 1,002 3,345 
G525 Other Personal and Household Good Retailing 825 1,698 2,523 
G521000 Department Stores 525 1,431 1,956 
G522 Clothing and Soft Good Retailing 294 1,512 1,806 
G523 Furniture, Houseware and Appliance Retailing 864 669 1,536 
G524 Recreational Good Retailing 330 558 885 
G531 Motor Vehicle Retailing 639 246 882 
G526 Household Equipment Repair Services 153 57 210 
Total Retail Trade 8,784 13,233 22,014 
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Hours Worked in Retail 

 
The following chart compares the hours worked by employees in three important retail 

industry occupations with the hours worked by the general population. It shows that many 

more retail salespeople and checkout operators work part-time hours than do retail 

managers and other employees in the workforce. 

 

Hours worked by Retail Employees (Census 2006)
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Occupation Hour Worked 
 1-15 16-30 31-40 41-60 61+ NEC 
 Retail Manager 5.6% 10.4% 28.1% 45.6% 7.2% 3.1% 
Salespersons/Demonstrators 25.7% 22.6% 28.6% 19.0% 1.4% 2.7% 
Cashiers & Checkout Ops 37.9% 25.9% 23.9% 8.7% 0.6% 3.0% 
All industries 11.6% 14.5% 35.6% 28.4% 3.5% 6.4% 
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The following graph further illustrates the characteristics of working hours in the retail 

industry. It shows that for many retail employees a 40 hour working week is the norm, as it 

is in other industries. However: 

 

• More retail employees work part-time hours than employees do on average in all 

other industries especially below 15 hours per week 

• Fewer retail employees work longer hours (45+ per week) than the average in other 

industries. 

• This distribution of hours worked illustrates how retail employers manage their 

employment rosters to meet the needs of changing patterns of customer demand, to 

accommodate employees such as students and working mothers, and to limit their 

labour costs. 

 
Hours Worked Retail Compared to All Industry
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Age Profile of People of the Retail & Wholesale Labour Force 

 
The following graph and table compares the age profile of the Retail labour force with the 

age profile the total labour force. It is very clear from this graph that there is a high 

percentage of 15-19 year olds working in retail. Further analysis shows that this 

percentage decreases rapidly after the age of 17 (see following chart). 

 
Age Distribution of Retal & Total Labour Force:Census 2006
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Several important points can be made: 
 
• The high concentration of youth workers under the age of 18 perhaps illustrates an 

employer preference for employees that can be paid youth wage rates, and 

employees that are available to work flexible hours. 

• The bias towards participation by youth workers influences the distribution of 

participation by older workers. Fewer older workers in all age groups over 25-29 

work in the retail industry  

• The labour force participation rate for older workers in the retail industry is 
clearly much lower than that for all industries. This suggests that there is 

potential for recruitment of a wider range of older workers into the retail labour force 

• Youth Shedding:  The labour force under the age of 25 for the retail industry in 

2006 was approximately 74,000 employees. 
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Participation of 15-24 Year Olds in Retail Labour Force:  see above 

Retail Workers Aged 15-24: Census 2006
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Profile of People by Age in the Wholesale Labour Force:  This graph demonstrates 

that the wholesale labour force is very similar in age make-up to the total labour force with 

these obvious exceptions 

• There are fewer very young workers 

• There are more workers aged between 25 and 44, and fewer over the age of 45, 

perhaps a result of the physical nature of the work, or perhaps influenced by 

ethnicity. 

 
 

Age Distribution Wholesale & Total Labour Force: Census 2006 (N=1076664)
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Wholesale Sector Profile: The profiles of the labour force in the Wholesale industry sub-

sectors are all surprisingly similar to each other and to the profile of the total labour force.  

 

• They all show a similar smaller percentage of young employees than all other 

industries. This may indicate that a) wholesale industry employers do not take 

on young workers b) the wholesale industry does not have a high ‘profile’ with 
young people as a career option. 

• The participation rate of older wholesale workers is generally lower than that of the 

whole labour force. Do workers leave the industry as a result of injury? 

• A significant feature of this chart is the clearly larger proportion of workers aged 

between 25 & 44 in all wholesale sectors. This indicates that in the immediate 
future there will not be a shortage of older workers in the wholesale industry if 
those already employed and under the age of 45 remain in the industry. 

Employee retention will be important to achieve continued and improved industry 

capability and productivity. 

 

Age Profile of Wholesale Industry Sector Labour Force: Census 2006
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Age Profile in Retail Sectors & Sub Sectors 
 

This chart compares the age profile of the three main retail sub sectors, Food; Personal & 

Household Goods and Motor Vehicles with the age profile of the total labour forces. It is 

clear from the chart that the high percentage of youth employment occurs principally in the 

Food Retailing Sector and that the Motor Vehicle Sector more closely approximates the 

profile of the total labour force. All three sectors have smaller proportions of older workers 

than are employed in the total labour force. 

 
 

Age Distribution of Retail Sectors & All Industry Census 2006
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Occupational Classification of the Retail Labour Force: Census 2006 
 
Labour Force Composition: 12% of the national labour force is involved in the Retail 

industry (around 238,000 people). The four most significant occupational groups in these 

sectors are: Group 5 -service and sales workers (35%); Group 1- legislators, 

administrators and managers (21%); Group 4 – clerks (21.1%) and trades workers 

(11.9%).  

 

Occupational Classification of the Retail Labour Force  
 

Occupation Group 
Number in  

Labour force 
% of  Labour 

Force 
1 Legislators, Administrators and Managers 49671 20.9% 
2 Professionals 7269 3.1% 
3 Technicians and Associate Professionals 15648 6.6% 
4 Clerks 28926 12.1% 
5 Service and Sales Workers 83886 35.2% 
6 Agriculture and Fishery Workers 2607 1.1% 
7 Trades Workers 28275 11.9% 
8 Plant and Machine Operators and 
Assemblers 8493 3.6% 
9 Elementary Occupations 13311 5.6% 
 238086  
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Comparing the Labour Force Occupational Distribution in Retail & Wholesale  
 
• 31% of the Retail industry labour force is in the top 3 occupational groups, in 

contrast to the Wholesale industry with 50% of its labour force in these groups  

• There are more trades workers and sales and service workers in the Retail industry.  

• The Wholesale Industry has a higher proportion of every other occupational group 

Occupational Groups in the Retail Labour Force
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Occupational Groups in Wholesale & Retail: Census 2006
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Major Occupational Groups in Retail Industry Sectors 
 

The most significant feature of the retail industry is the large proportion of employees in 

sales and service occupations. A further aspect of this feature is that many of these 

employees are young. Is this a characteristic common of all sectors of the industry? 

Main Retail Occupational Groups: Census 2006
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Occupational Groups by Sector:  A close examination of the three retail sectors shows 

that each sector has a different occupational profile. Sales and service occupations are a 

significant feature of food and personal and household goods retailing, but not in the motor 

vehicle sector where trades are the largest occupational group. This variation means that 

an industry wide perspective will be misleading if it is applied to describe the 
characteristics of the whole of retail as each component sector is significantly 

different, general view masks these differences. This is illustrated in the following 
table and chart: 

Retail Sector G51 Food 

G52 Personal & 
Household 

Good 
G53 Motor 

Vehicle 
Occupational Group Number % Number % Number % 
1 Legislators, Administrators and 
Managers 15,276 19% 24,933 23% 9,462 19% 
2 Professionals 792 1% 5,469 5% 1,008 2% 
3 Technicians and Associate 
Professionals 3,489 4% 9,162 9% 2,997 6% 
4 Clerks 14,379 18% 9,405 9% 5,142 10% 
5 Service and Sales Workers 31,998 39% 44,412 42% 7,476 15% 
6 Agriculture and Fishery Workers 909 1% 1,542 1% 156 0% 
7 Trades Workers 4,863 6% 4,908 5% 18,504 37% 
8 Plant and Machine Operators & 
Assemblers 4,188 5% 2,157 2% 2,148 4% 
9 Elementary Occupations  5,121 6% 4,593 4% 3,597 7% 
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Total all Occupations 81,021  106,596  50,490  
 
Occupational Profile of Retail Sectors 
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This information helps to describe the characteristics of the labour force in each 
sector 
 
The Food Retailing Sector labour force: 
• Has a large proportion of sales and service workers (39%),  
• Has the largest proportion of clerical workers (18%) 
• Has the same proportion of Group 1 workers as Motor Vehicle retailing (19%), in 

contrast to the personal & Household Goods sector at 23% 
• Has the smallest proportion the labour force in the Group 1-3 occupations (24%) 

 
The Personal & Household Goods Sector labour force 
• Has the largest proportion of sales and service workers (42%) 
• Has the largest proportion of Group one workers – especially managers (23%)  
• The largest proportion in Groups 1-3 occupations (37%) 
• The largest proportion of Group 3 – technicians & associated professionals (9%) 

 
The Motor Vehicle Retailing & Service Sector has 
• The smallest proportion of sales and service workers (15%) 
• The largest proportion of trades workers (37%) 

 
The Food Retailing Sector appears to be a sector dominated by its sales and service 
workers who require a significant number of Group 1 workers, mainly managers, 
supported by a similarly significant proportion of clerical workers to ensure the efficient 
running of enterprises. Other workers, such as trades workers, operators and elementary 
occupations have important roles in ensuring that the retail enterprises function effectively 
 
The Personal & Household Goods Sector:  Has more sales and service people (42%)) 
working in the sector than food retailing (39%). This sector has significantly more Group 1-
3 workers in its labour force (37%) than the other 2 sectors, especially retailing (24%). This 
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is probably a result of the organizational structure of enterprises in this sector. There is 
also less reliance on level 6-9 occupation groups. 
 
The Motor Vehicle Retailing & Service Sector is distinctive in the high proportion of 
trades workers in the sector   
 
 

Occupations in the Retail Industry 
 

 
The Top Ten Occupations in the retail labour force in terms of numbers are:  
 
 

Occupation R G51 G52 G53 Number %  
52111 Sales Assistant 1 21021 41130 3612 65763 27.6% 
12263 Retail Manager 2 8370 13722 1866 23958 10.1% 
42112 Checkout Operator 3 10464 1740 51 12255 5.1% 
72312 Motor Mechanic 4 12 150 9648 9810 4.1% 
12111 General Manager 5 1803 3651 2343 7797 3.3% 
33152 Technical Representative 6 1932 2394 1731 6057 2.5% 
41443 General Clerk 7 975 2463 2076 5514 2.3% 
12241 Sales and/or Marketing 
Manager 

8 
522 2442 984 3948 1.7% 

51234 Catering Counter Assistant 9 3192 306 195 3693 1.6% 
52113 Forecourt Attendant 10 45 18 3318 3381 1.4% 

 
 
Distribution of Top 10 Occupations in Retail Sectors 
 

Occupations G51 G52 G53 Total 
52111 Sales Assistant 32% 63% 5% 65763 
12263 Retail Manager 35% 57% 8% 23958 
42112 Checkout Operator 85% 14% 0% 12255 
72312 Motor Mechanic 0% 2% 98% 9810 
12111 General Manager 23% 47% 30% 7797 
33152 Technical Representative 32% 40% 29% 6057 
41443 General Clerk 18% 45% 38% 5514 
12241 Sales and/or Marketing 
Manager 13% 62% 25% 3948 
51234 Catering Counter Assistant 86% 8% 5% 3693 
52113 Forecourt Attendant 1% 1% 98% 3381 

 
 
When the distribution of the “Top Ten” occupations in the retail industry is split between 

the three retail sectors it is clear that not all the occupations are “top” occupations in each 

sector.  For example, most checkout operators and catering counter assistants work in the 

food retailing sector, most sales assistants, retail managers and sales and marketing 

managers work in the Personal and Household Goods sectors, and most motor 

mechanics, of course, work in the Motor Vehicle Retailing and Service Sector.  This 
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suggests that it might almost be worthwhile to look at the “Top Ten” occupations in each 

sector. 

 
As a compromise this analysis will identify and analyse one or more occupations from 

each occupational group. For this reason we will look at the characteristics of the most 

relevant occupations in one or more occupational groups. 

 
 Occupations and Occupational Groups to be analysed:  
 
Group 1;  Legislators, Administrators and Managers: All managers; Sales and/or 

Marketing managers; Wholesale Managers; Supply & Distribution Managers 

Group 3:  Technicians and Associate Professionals: Sales Representatives; 

Technical Representatives; Buyers 

Group 4:  Clerks – All clerks 

Group 5: Service and Sales Workers:  Sales Assistants (80% of category); 

 Checkout Operators 

Groups 9: Elementary Occupations:  Loader & Checker; Packer 

  These occupations make up 20% of the Group 6-9 labour forces 

 
Group 1;  Legislators, Administrators and Managers: All managers; Sales and/or 

Marketing managers; Wholesale Managers; Supply & Distribution Managers 

 

This occupation group makes up 21% of the retail labour force. It consists principally of at 

different levels with varied roles and responsibilities. There are 49,683 people in this 

occupational category. The “Top Ten” occupations are all managerial and make up 96% of 

the category.  

 
“Top Ten” Occupations in Group One Number 
12263 Retail Manager 23,961 
12111 General Manager 7,800 
12241 Sales and/or Marketing Manager 3,951 
12222 Administration Manager 2,967 
12291 Office Manager 2,340 
12267 Other Catering Services Manager 1,917 
11311 Chief Executive and/or Managing Director 1,722 
12213 Production Manager (Manufacturing) 1,053 
12261 Supply and Distribution Manager 999 
12224 Finance Manager 732 
 47, 442 
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Highest Qualifications in Occupational Group One:  A surprising feature of this 
occupations group is that 64% have no post-school qualification. 
 

Highest Qualifications: Retail Occupational Group 1 - Legislators, Administrators & Managers
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When the qualifications of the retail labour force on Group One are compared with the 

labour force in this category for all other industries we find that 43% have no post-school 

qualifications and 18% have a qualification at degree level or higher (only 9% in retail). 

Like the rest of the retail workforce, retail managers have more low level qualifications and 

fewer high level qualifications than the general workforce 

 
Distribution of Highest Qualification in Occupational Group One Retail & Other Industries: Census 

2006
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Retail managers make up 48% of this group and 10% of the number of people employed 

in the retail industry. There are 23, 961 retail managers working in the retail industry and 

33,183 are employed throughout the economy. 48% are males and 52% are females. The 

distribution of qualifications for retail managers, and other similar managerial roles such as 

sales managers, supply & distribution managers, and wholesale and warehouse managers 

is similar, with all groups having at least 60% with no post-school qualifications. However 

sales managers have more degree level qualifications and supply and distribution 

managers have more level 4 qualifications 

Highest Qualifications for Retail Management Roles: Census 2006
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Retail Managers 
Retail managers tend to be younger than managers of a similar status in industry. 
However overall their age profile is more similar to a ‘normal’ occupational profile that 
other occupations in the retail industry. 
 
Age Profile of Retail Managers compared to all General Managers (Census 2006) 
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The presence of a higher number of young retail mangers provides the potential to fill 

vacancies in retail management roles brought about by retirement. However this process 

of succession is dependent upon the ability of the industry to retain young managers. 
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Life-lone Learning for Retail Managers: 50% of the retail managers aged 15-19 are 

studying full or part-time, but only 7% of all retail managers are currently studying either 

full or part-time. The distribution of retail managers in different age groups who are 

working compared to the proportion who are studying illustrates the possibility that on-

going life long learning for retail managers may be predominantly on-the-job learning. 

 
Retail Managers Studying by Age Group Census 2006
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Age Distribution of Retail Managers Studying and Working
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Group 3: Technicians and Associate Professionals: Sales Representatives; Technical 

Representatives; Wholesale & Retail Buyers. These three occupations are considered 

together because they represent somewhat similar roles and their comparison provides 

insight into the changing nature of the retail labour force.  
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Technical Representatives rank 6th in the “Top Ten” list of retail occupations -there are 

over 6,000 in the retail labour force (2.5%) and the occupation has grown dramatically 

over the past 10 years. There are more technical representatives in the Personal & 

Household Goods sector (40%) than the other two main retail sectors. 

 

Sales Representatives: There are 2,805 sales representatives making up % of the labour 

force. This role declined in the late 1990s but has almost doubled in size in the past 5 

years. 

 
Retail & Wholesale Buyers:  Numerically this occupation ranks much lower than the two 

others listed above, with approximately 900 buyers in the retail labour. However the 

numbers have almost doubled in the past 5 years and there are similarities with the above 

two roles.  

 
Gender & Number 

Occupation Males  Females Total 
33152 Technical Representative 2352 3711 6063 
33153 Sales Representative 1521 1287 2805 
33161 Wholesale and/or Retail Buyer 519 369 888 
 4392 5367 9756 

 
There are more male sales reps and buyers, and more female technical representatives 

 
Occupational Growth in Past Ten Years 

Occupation 1996 2001 2006 Growth 
33152 Technical Representative 1020 2088 6063 494% 
33153 Sales Representative 2736 1677 2805 3% 
33161 Wholesale and/or Retail Buyer 473 516 888 88% 

 
 
Age Profile: The age profile of these three occupations suggests that there has been a 

significant increase in the recruitment of young employees into these roles, especially for 

technical representatives and buyers (note how the profile reflects the down turn in the 

industry in the late 1990s) 
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Age Profile  for Retail Buyers, Sales & Technical Representatives: Census:2006
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Highest Qualifications: These occupations share with the overall retail industry a high 
proportion of workers with no-post school qualifications  - 74% of wholesale and retail 
buyers have no post-school qualifications. 
 

 
33152 Technical 
Representative 

33153 Sales 
Representative 

33161 Wholesale 
and/or Retail Buyer All Retail 

No Post School 63.8% 64.3% 74.0% 69.9% 
Level 1-3 Post 6.1% 5.2% 4.1% 4.9% 
Level 4 10.7% 10.0% 3.7% 11.4% 
Level 5 4.8% 4.8% 3.4% 3.8% 
Level 6 1.9% 3.3% 1.7% 2.3% 
Degree 7.9% 7.1% 7.8% 6.4% 
Post-Grad 1.8% 2.0% 1.4% 1.9% 
NEI  3.0% 3.1% 3.4% 3.3% 

 
This comparison is illustrated graphically below 
 

Highest Qualifications for Retail Occupations in Group 3: Census 2006
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Further Education of Reps and Buyers:  
27% of Technical representatives are involved in study, but 86% of these are under 25 
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12% of Sales reps are involved in study, but 80% of these are under 25 

31% of Buyers are involved in study but 85% of these are under 25 

 
Sales Representatives involved in Study: Census 2006
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 Age Profile of Retail Roles 
 
The following graph illustrates the unique make up of the retail workforce. It shows the age 

profile of sales assistants and checkout operators in comparison with retail managers in all 

employees in industry. The chart of the age profile of sales assistants illustrates how a 

large proportion of sales assistants are under the age of 25. That the line levels out also 

indicates that a relatively fixed percentage of sales assistants (around 7%) at each age 

group are retained in the workforce. This pattern is in contrast to the pattern of retail 

managers who enter and remain in the workforce.   
 
  

Age Distribution of Three Retail Occupations Compared to all Employees (Census 2006)
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The following chart illustrates the same profile from a different perspective it is like a slice 

of an occupational pie. Here it is interesting to see that a very high proportion of checkout 

assistants are very young and there are fewer in each following age group. Employees 

working as sales assistants make up a higher percentage of the retail workforce in each 

increasing age group.  At the same time retail managers have a very similar work profile to 

the majority of employees. 
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Age Distribution ofThree Retail Occupations compared to all Workers
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Occupations in the Wholesale Labour Force 
 
Labour Force Composition:  5.4 % of the national labour force is involved in the 

Wholesale industry (around 107,660 people). A surprising feature of the wholesale 

industry is a large proportion of the labour force is employed in level 1-3 occupation 

groups. This is illustrated in the graph below which shows that the level 1 group of 

occupations – legislators, administrators and managers – is almost twice as large as any 

other group.  

 
  Occupational Classification of Wholesale Labour Force: Census 2006 
 

Occupation Group 
Number in  

Labour force 
% of  Labour 

Force 
1 Legislators, Administrators and Managers 29352 27.3% 
2 Professionals 6915 6.4% 
3 Technicians and Associate Professionals 16938 15.7% 
4 Clerks 16647 15.5% 
5 Service and Sales Workers 12942 12.0% 
6 Agriculture and Fishery Workers 1308 1.2% 
7 Trades Workers 6102 5.7% 
8 Plant and Machine Operators and 
Assemblers 6645 6.2% 
9 Elementary Occupations 10821 10.1% 

 
 
 
 

Occupational Groups in Wholesale: Census 2006 (N = 107664)
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Managers are a very large proportion of the wholesale labour force. Other significant 

groups are the technicians and associated professionals, the clerks and the sales and 

service workers  

 

Major Occupational Groups in the Wholesale Industry and Industry Sub-Sectors 
 
The concentration of the labour force in the top occupational categories is further 

emphasised when we arrange the labour force into 3 broad categories A) Levels 1-3;   B) 

levels 4 & 5; c) levels 6-9. This arrangement demonstrates that 50% of the wholesale 

labour force is in the top 3 occupational categories. The practical side of wholesale, the 

picking, sorting, and packing for distribution of products involves far fewer employees than 

might be expected 

 

Main Wholesale Occupational Groups: Census 2006
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Occupational Levels across Wholesale Sub-Sectors: The following charts show that 

this occupational spread occurs across the three main sectors of the wholesale industry. 

The Machinery and Motor Vehicle wholesaling sector has more people in Level 1-3 

occupations than the other sectors. 
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This variation is more apparent when the industry is broken down into sub sectors. The 

chart below clearly shows that F461, the Machinery and Equipment wholesale sub-sector 

has over 50% of its labour force in level 1-3 occupations and less than 20% in the bottom 

four. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 

Major Occupational Groups in Wholesale Sectors: Census 2006
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Occupations in the Wholesale Industry 

 
The top ten occupations in the wholesale labour force  (when grouped at the 4 digit 
level) in terms of numbers are: 
 

“Top Ten” Wholesale Occupations 
Number in Labour 

Force 
% of Total Labour 

Force 
5211 Salespersons and Demonstrators 11850 11.0% 
3315 Sales Representatives 11088 10.3% 
1224 Sales and Marketing Managers 6738 6.3% 
1211 General Managers 5970 5.5% 
1226 Supply and Distribution Managers 5589 5.2% 
1222 Finance and Administration 
Managers 5076 4.7% 
4131 Stock Clerks 4887 4.5% 
4144 Office Clerks 4794 4.5% 
9141 Packers and Freight Handlers 4659 4.3% 
7231 Machinery Mechanics and Fitters 2925 2.7% 

 
The structure of list suggests that salespeople, and sales representatives, are the largest 

occupational groups in the wholesale industry. This impression is both valid and 

misleading. It is correct at the level of occupational categorisation but it is misleading 

because it draws attention away from the fact managers make up the largest occupational 

group at a higher level. For this reason we will look at the characteristics of the most 

relevant occupations in one or more occupational groups. 

 
 Occupations and Occupational Groups to be Analysed:  
 
Group 1;  Legislators, Administrators and Managers 
  Sales and/or Marketing managers 
 
Group 3:  Technicians and Associate Professionals: Sales Representatives, 

Technical Representatives 
 
Group 4:  Clerks – All clerks 
 
Group 5: Service and Sales Workers:  Sales Assistants (80% of category) 
 
Groups 9: Elementary Occupations: Loader & Checker; Packer 
  These occupations make up 20% of the Group 6-9 labour forces 
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Group 1: Legislators, Administrators and Managers:  
 
There are 29,352 people in the top occupational group in the wholesale industry, 70% are 

men and 30% are women. There are 6,735 Sales and/or Marketing Managers in this group 

 
12241 Sales and/or Marketing Manager 6735 23.0% 
12111 General Manager 5970 20.4% 
12222 Administration Manager 3693 12.6% 
12263 Retail Manager 2199 7.5% 
11311 Chief Executive and/or Managing Director 1848 6.3% 
12261 Supply and Distribution Manager 1779 6.1% 
12291 Office Manager 1596 5.4% 
12262 Wholesale and Warehouse Manager 1446 4.9% 
12224 Finance Manager 1302 4.4% 
12213 Production Manager (Manufacturing) 816 2.8% 
 27384 93.4% 
Total  29,352  
  
 
The top 10 managerial occupations in the wholesale industry make up 93.4 % of 

Occupation Group 1. Group 1 will be analysed as a whole to represent the managerial 

roles in the wholesale industry, and the largest group, Sales and/or Marketing Manages 

will also be analysed as a comparison to the whole group. 

 
Group 1;  Legislators, Administrators and Managers 
  Sales and/or Marketing managers 

 
 
The following chart demonstrates that: 

 

• More wholesale managers have more degree level and higher qualifications than 

the distribution of these qualifications across the retail, wholesale and all other 

industries. 

• There are fewer wholesale managers with no-post school qualifications 

• However 53.7% of wholesale managers have no post-school qualifications and 

50.4% of wholesale sales and marketing managers have no post-school 

qualifications 

• 21.6% of sales and/or marketing managers and 18.9% of all Wholesale managers 

have degree level or higher qualifications. 

 
 
 
Qualification Level  Retail Wholesale Wholesale Sales & Marketing All 
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Managers Manager 
Wholesale 

Industry 

None 20.6% 18.6% 12.7% 9.4% 17.9% 
School Only 45.3% 40.7% 41.0% 41.0% 33.2% 
Level 1-3 Post 
School 4.9% 4.4% 3.4% 3.4% 4.6% 
Level 4 Post School 11.4% 11.8% 11.9% 11.8% 11.3% 
Level 5 Diploma 3.8% 4.8% 6.0% 7.0% 4.4% 
Level 6 Diploma 2.3% 3.7% 4.7% 4.8% 5.7% 
Degree & L7 Quals 6.4% 10.6% 14.2% 16.8% 13.0% 
Post-Grad 1.9% 2.9% 4.6% 4.5% 5.5% 
NEI  3.3% 2.6% 1.5% 1.2% 4.5% 

 
 
 
Qualifications in the Wholesale Industry 
 
The following pie chart illustrates the distribution of the labour force’s highest qualifications 

in the wholesale industry. Note: 

 

• 58% of the labour force 

have no post-school 

qualifications 

• There is a relatively high 

percentage of post-school 

level 4 qualifications 

• 35% had qualifications at 

level 4 and above 

including 21% with a level 

4-6 qualification, and 14% 

at degree level and above  

 
 
 
 
 

Highest Qualifications Wholesale Industry: Census 2006
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In contrast to the distribution of qualifications across all industries, it appears that the 

wholesale labour force has more people with school only qualifications and fewer people 

with degree and higher level qualifications. There are: 

 

• 51% of the labour forces 

with no post-school 

qualifications 

• A similar level of post-

school level 4 

qualifications 

• 40% have qualifications 

at level 4 and above 

including 21% with a level  

4-6 qualification and 19% 

with a degree level 

qualification or higher 

 
 
 
 
 
 
 
 
Qualifications Distribution – Retail, Wholesale, All Industries 
 
 Retail Wholesale All Industry 
None 20.6% 18.6% 17.9% 
School Only 45.3% 40.7% 33.2% 
Level 1-3 Post School 4.9% 4.4% 4.6% 
Level 4 Post School 11.4% 11.8% 11.3% 
Level 5 Diploma 3.8% 4.8% 4.4% 
Level 6 Diploma 2.3% 3.7% 5.7% 
Degree & L7 Quals 6.4% 10.6% 13.0% 
Post-Grad 1.9% 2.9% 5.5% 
NEI  3.3% 2.6% 4.5% 

 
. 
 
 

Distribution of Highest Qualifications All Industries: Census 2006
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Highest Qualification Distribution – Retail Industry 
 

Highest Qualification in Labour Force, Retail Industry: Census 2006

None
21%

School Only
46%

Level 1-3 Post School
5%

Level 4 Post School
11%

Level 5 Diploma
4%

Level 6 Diploma
2%

Degree & L7 Quals
6%

Post-Grad
2% NEI 

3%

 
 
 



 57 

 
Appendix One: Wholesale 6 Digit ANZSIC96 Sub Sectors and Labour force Size 

 
ANZSIC Wholesale Sub-Sector Sub Sector Labour Force 
F451100 Wool Wholesaling 567     
F451200 Cereal Grain Wholesaling 327     
F451900 Farm Produce and Supplies Wholesaling nec 5379 6273   
F452100 Petroleum Product Wholesaling 1347     
F452200 Metal and Mineral Wholesaling 2598     
F452300 Chemical Wholesaling 2646 6591   
F453100 Timber Wholesaling 5196     
F453900 Building Supplies Wholesaling nec 10503 15699 28563 
F461100 Farm and Construction Machinery Wholesaling 3660     
F461200 Professional Equipment Wholesaling 1788     
F461300 Computer Wholesaling 3789     
F461400 Business Machine Wholesaling nec 2007     

F461500 
Electrical and Electronic Equipment 
Wholesaling nec 7452     

F461900 Machinery and Equipment Wholesaling nec 8436 27132   
F462100 Car Wholesaling 1500     
F462200 Commercial Vehicle Wholesaling 774     
F462300 Motor Vehicle New Part Dealing 4944     

F462400 
Motor Vehicle Dismantling and Used Part 
Dealing 1221 8439 35571 

F471100 Meat Wholesaling 1590     
F471200 Poultry and Smallgood Wholesaling 201     
F471300 Dairy Produce Wholesaling 1338     
F471400 Fish Wholesaling 618     
F471500 Fruit and Vegetable Wholesaling 2694     
F471600 Confectionery and Soft Drink Wholesaling 1152     
F471700 Liquor Wholesaling 1038     
F471800 Tobacco Product Wholesaling 195     
F471900 Grocery Wholesaling nec 8433 17259   
F472100 Textile Product Wholesaling 1641     
F472200 Clothing Wholesaling 2229 3870   
F472300 Footwear Wholesaling 201     
F473100 Household Appliance Wholesaling 1128     
F473200 Furniture Wholesaling 663     
F473300 Floor Covering Wholesaling 414     
F473900 Household Good Wholesaling nec 1101 3507   
F479100 Photographic Equipment Wholesaling 366     
F479200 Jewellery and Watch Wholesaling 468     
F479300 Toy and Sporting Good Wholesaling 1191     
F479400 Book and Magazine Wholesaling 981     
F479500 Paper Product Wholesaling 3231     
F479600 Pharmaceutical and Toiletry Wholesaling 3711     
F479900 Wholesaling nec 8937 22392 47028 
    107655     
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Wholesale Sub-Sectors Largest to Smallest Census 2006 
 
ANZSIC   Wholesale Sub-Sector  Total  
F453900 Building Supplies Wholesaling nec 10503 
F479900 Wholesaling nec 8937 
F461900 Machinery and Equipment Wholesaling nec 8436 
F471900 Grocery Wholesaling nec 8433 

F461500 
Electrical and Electronic Equipment Wholesaling 
nec 7452 

F451900 Farm Produce and Supplies Wholesaling nec 5379 
F453100 Timber Wholesaling 5196 
F462300 Motor Vehicle New Part Dealing 4944 
F461300 Computer Wholesaling 3789 
F479600 Pharmaceutical and Toiletry Wholesaling 3711 
F461100 Farm and Construction Machinery Wholesaling 3660 
F479500 Paper Product Wholesaling 3231 
F471500 Fruit and Vegetable Wholesaling 2694 
F452300 Chemical Wholesaling 2646 
F452200 Metal and Mineral Wholesaling 2598 
F472200 Clothing Wholesaling 2229 
F461400 Business Machine Wholesaling nec 2007 
F461200 Professional Equipment Wholesaling 1788 
F472100 Textile Product Wholesaling 1641 
F471100 Meat Wholesaling 1590 
F462100 Car Wholesaling 1500 
F452100 Petroleum Product Wholesaling 1347 
F471300 Dairy Produce Wholesaling 1338 
F462400 Motor Vehicle Dismantling and Used Part Dealing 1221 
F479300 Toy and Sporting Good Wholesaling 1191 
F471600 Confectionery and Soft Drink Wholesaling 1152 
F473100 Household Appliance Wholesaling 1128 
F473900 Household Good Wholesaling nec 1101 
F471700 Liquor Wholesaling 1038 
F479400 Book and Magazine Wholesaling 981 
F462200 Commercial Vehicle Wholesaling 774 
F473200 Furniture Wholesaling 663 
F471400 Fish Wholesaling 618 
F451100 Wool Wholesaling 567 
F479200 Jewellery and Watch Wholesaling 468 
F473300 Floor Covering Wholesaling 414 
F479100 Photographic Equipment Wholesaling 366 
F451200 Cereal Grain Wholesaling 327 
F471200 Poultry and Small-good Wholesaling 201 
F472300 Footwear Wholesaling 201 
F471800 Tobacco Product Wholesaling 195 
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Appendix 2: Distribution of Wholesale and Retail Outlets by Region 

Business Demographic Statistics: 2007 
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Retail Outlet Distribution by Region Census 2006
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Region Wholesale % Retail % 
Northland 931 4.4% 1562 3.5% 
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Auckland 8753 41.1% 15402 34.9% 
Waikato 1661 7.8% 4134 9.4% 
Bay of Plenty 1321 6.2% 2890 6.5% 
Gisborne 147 0.7% 407 0.9% 
Hawke’s Bay 606 2.8% 1526 3.5% 
Taranaki 439 2.1% 1062 2.4% 
Wanganui/Manawatu 957 4.5% 2221 5.0% 
Wellington 1696 8.0% 4509 10.2% 
West Coast 114 0.5% 333 0.8% 
Nelson 234 1.1% 533 1.2% 
Tasman 161 0.8% 447 1.0% 
Marlborough 146 0.7% 444 1.0% 
Canterbury 3022 14.2% 5717 12.9% 
Otago 690 3.2% 2051 4.6% 
Southland 397 1.9% 949 2.1% 
 21275 1 44187 1 

 
 
--------------------------------------------------------------------------------------------------------- 

Appendix 3: Notes: 

Data Sources: Most of the information in this paper comes from Statistics New Zealand 

Census records (1991, 1996, 1999 & 2006) and Business Demographic Statistics (2000-

2007).  

Cautions 
1) Employed and Employer:  General census data does not differentiate between 

employees and employers; people who report that they work in the retail industry as 

categorised as being employed in retail. Business Demographic Statistics do make 

a clear distinction between employees and proprietors and where this data is used 

it is possible to say confidently that the information refers to employees only. 

2) Variations: Data counts vary depending upon how they are derived and 

constructed. For example census information is self-reported by individuals and 

subject to error and non-reporting. Census data refers to employment in industry 

but that may be ambiguous – for example many people work as unpaid family 

members of a business.  Business demographic data is reported by business units, 

it can be more accurately identified and is less subject to variation; however the 

data refers to filled jobs. Percentages have been used in reporting some of the 

results as proportions limit apparent variations in the data. 


